
Elective Component 

 Visualization: Definition, process, techniques 
of visualization, role of different elements of 
advertising. 

 Copy: Elements of copy, types of copy. 

 Headline  essential of good headline, forms 
of headline. 

 Creative aspect in advertising  buying 
motive, selling points, advertising appeals, 
logo and slogan.

 Layout  meaning, features, types, essential 
qualities of effective layout. 

 Illustration  function, techniques of 
illustration. 

 Creating broadcast advertisements - TV 
commercials (Visual)  techniques, script 
writing, develop storyboard. 

 Creating radio commercial  words, sound, 
music, copywriting. 



 Advertising Campaign - Concept, Planning, 
Steps  

 Models of Advertising Campaign- AIDA, 
DAGMAR 

 Factors influencing planning of Advertising 
Campaign  

 Advertising Budget - factors determining 
advertising      budget, methods of framing 
advertising budget. 

 

 Advertiser - Agency relationship, Functions 
and services of advertising agency

 Structure of Advertising Agency 
 Criteria for selection of Advertising Agency, 

Agency Accreditation  
 Career options in Advertising  
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